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Front page 

1. Clarity: ‘Continue’ does not tell the user what to 
expect on the next page. 
 

2. Clarity: ‘Locations’ in the navigation can be 
confusing for the website visitor. 
 

3. Clarity: Arrow is not pointing directly at the 
button. 
 

4. Friction: Arrows do not open dropdown field. 
 

5. Distraction: Button could be bigger with more 
white space around it. 

 

6. Friction: The icon with the phone is not clickable 
(but does trigger the hover effect). 
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1. Motivation: Surname and picture of the customer 
makes the reviews more trustworthy. 

 

2. Motivation: Give an overall review score. 

 

3. Motivation: Try adding client logos for more trust. 
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Front page 

1. Clarity: What makes ‘Bookabus for business’ 
different? Isn’t the whole website for business? 

 

2. Clarity: It’s not clear this text is a clickable link. 

 

1 

2 



© conversionideas.com 

Quote page 

1. Clarity: There are no (emotionally loaded) pictures 
of the bus displayed. 

 

2. Clarity: Visitors could have more questions about 
the bus. For instance: is there a toilet on board, is 
it possible to play music, is there wifi? 

 

3. Distraction: Lots of text above the fold and button 
color is not unique (same as bus and dot left of 
screen). 
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Quote page 

1. Clarity: Looks like one big sentence. 

 

2. Clarity: Real value proposition is missing. 

 

3. Clarity: This light blue text looks like a link, but is 
not. 

 

4. Friction: Is the phone number field necessary? If 
not, remove it. If yes, add explanation. 

 

5. Distraction: This line of text is very small. Make it 
bigger or remove it. 
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Quote page 

1. Motivation: Surname and picture of the customer 
makes the reviews more trustworthy. 

 

2. Motivation: Give an overall review score. 

 

3. Motivation: No USPs are displayed like number of 
customers. 

 

4. Distraction: Is this long list with reviews necessary 
at this point, or is it distracting? 
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